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building. In short, th ese include: (I) the presence of a 'clear develop men t strategy';
(2) the capability to import techn ology ('branch-plants are better than no plan ts'); (3) the
presence of 'synergy ' between players; (4) the presence of 'long-term vision ' to develop
the region ; (5) the identifi cation of 'sources of inn ovation '; (6) the ea rly establishme nt of
networks ('mechanisms an d cha nnels for information to flow'); (7) appropriate distances
of region s fro m core industrial centres; (8) the need for selectivity in ' longer-distance
strategies' (that is, it may be necessary to focus on more appropriate areas th at suit
tech nop olc dev elopme nt ra ther than use a 'sca tte r-sho t stra tegy' that is politically
acceptable but 'fails to bu ild up mom entum anywhe re'); (9) 'major central indu cem en ts'
(govern ment funding); (10) capacity to 'identify new niches' (that is, a region is able to
pen etrat e an d capita lise on niche markets); (I I) the presence of 'protective mechanisms'
that will 'insulate the project, for a long period , agai nst pr emature accusa tions of failure' ;
and fina lly (12) recognition that evalua tion of regiona l development acco rding to the
'most rigorous exclusive criteria' may overlook the possibility of othe r 'useful fall-out
effects' (pp . 248-50).

The autho rs outline their int ent in the opening paragraphs of their work as a desire
' to bring togeth er in one descriptive- analytic acco unt , the most important ventures in
construc ting technopo les worldwide' (p. 2). In the main , they follow truly to their course
and altho ugh some may consider the work more descripti ve than analytical there are
valu abl e insights to be gleaned from the work . The authors handle the multi-disciplin ary
nature of their topi c well, moving between economics, history, socio logy, planning,
bus iness and geography with comm endable adroitness. They explore weighty contem­
porary issues and do well to illum inate an area often subject to conside rable verbiage but
little enlightenment. O verall, the work is an imp ort ant, readable and valuabl e contribu­
tion to the literature on high techn ology and regiona l development. It is well worth
examining if th e reader's interests lie in th is direction .

Brian R. M orris
University qf Ballarat
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T he book is dedicated to students and so it is not unreasonable for stude nts to ask: 'wha t
does political eco no my have to do with commu nica tion?' In this book, Mosco respo nds
to the qu estion by offering a guide to political economy and how it can be used to study
the media and commun ication. I

From classical to postmod ern theorists, Mosco takes on 'an inclusive, open, an d
non-redu ctioni st perspective' into the study of the polit ical economy of commu nica tion.
\Vhi le touching on va rious theoretical viewpoints, M osco, nonetheless, provides som e
practical applica tions of the field.

The book is divided into two par ts. In Part I, Mosco maps th e political econo my of
communica tion and adopts a 'historical , descriptive and critical' approach . H e starts off
with the qu estion 'W hat is Politi cal Eco no my?' and defines it in terms of power relations
between th e production , distribution and consumption of resources. He proceeds on with
a discussion of its central cha racteristics-social cha nge and history, social totality, moral
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phil osoph y and social praxis-and criticizes ma instrea m economics for its lack of concern
for import ant elem ents tha t characterize societies such as their values, ideo logy and
culture. A comparison of var ious schoo ls of thought is mad e from the radi cal Marxian
perspective to the feminist as well as environmental political econo my with Mosco
acknowledging a 'discipline in ferment , if not [in] crisis' .

Specific to the political economy of communication, M osco traces its developmen ts
and achieve me nts in North America, G reat Britain an d Europe , as well as in the 'T hird
Worl d '. He identifies the broad social forces that have sha ped the development of th e
field such as the transformation of the media from small family-owned enterp rises to big
con glom erat es tran scending time and space; the changing role of state from producer,
distributor, consumer to regulator of communica tion and information resources; and the
call for a New Int ern ational Eco nomic O rde r (NIEO) / New \Vorld Information and
Communication Order (NW ICO) to bridge the resource gap between the North and the
South. H e 6J1veS crede nce to the distinguished scholars who have contr ibuted to its
intellectual growth, depth , and diversity, parti cularly recognizing th e significant
influences of Dall as Sm yth e and Herbert Schiller in Nor th Am erica; J am es H alloran ,
Karl Nordenstreng, Grah am Murdock, Peter Golding and Armand Mattelart in Great
Britain and Europe, as well as Paulo Freire and Luis Beltran in Lat in Am erica and
Moni s-Su zuki in Asia. Wi th this effort, M osco has undert aken a monument al task of
lumping in one book an int ern ation al collection of som c four genera tions of scho larly
work!

In Part II , Mosco goes into rethinking and renewi ng the polit ical economy of
com mun ication using the concepts of commo dification, spa tializat ion and structuration
as entry points. O n the 'commodity form ' in communica tion, Mosco notes the tran sform­
ation from use to cxcha nge values of media content, audie nce, and process. Anoth er of
Mosco's books, TIle Pay -per Society: Computers and Communication in the Information Age also
discusses this trend.2 H e elucida tes on the decreasing spatial distan ce be twee n and amo ng
the factors of produ ction with the increasing integration of nation al eco no mies into a
globa l political economy marked by stra tegic alliances, corporate par tnership s and
int erlocking directorates not to mention the expanding region al and multilat eral trad e
agree ments. And with the cha nging configurations in cur rent political and economic
relations, so do social structures cha nge result ing from a hegem on ic struggle between
social classes inco rporating race and gender as well as people's movements.

Possibly another en try point to the study of the political eco no my of communication
is 'my thologiza tion'. M osco thorou ghly discusses this notion in his article 'T he M yth­
ology of Telecommunications Deregulati on ' ." Indeed , with the perceived success of
telecommunicati ons deregulation in develop ed countries such as the US, U K and J ap an ,
a number of countries have followed suit leading to the widesprea d belief that 'it is
good'. H ence, there has been rampant privatization as well as liberalization of
telecommunications services.

With the information economy increasingly being run by privat e corporations, the
extensive capitalist influence in the media, communica tion and informa tion systems
canno t be denied . Further, with the incursion of tr ansnat ion al capital into the nation­
sta tes, the sta te has been ascribed to be an instrument of the capi talist class. And with
the increas ing con centration of media owne rship and ope ra tions as well as contro l of
information by powerful capitalist elites, this only further reinforces the thinking th at
global capitalism may inevitably rule the world! Indeed, in this information society, the
'ru le of the game' is whoe ver has the information has the power .

In conclusion, Mosco proposes to bu ild a political economy of communica tion th at
'starts from a realist, inclu sive and critical epist emology; takes an onto logical stance
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that warran ts the ubiquity of social process and social change; and develops a substantive
position huilt on the entry processes of com mo dification, spatializa tion, and struc tura­
tion '. C ha llenging the disciplin es at its borders, Mosco relat es the study of political
eco no my to policy studies and cultural studies. Whil e acknowledging that both disciplines
have 'excellent maps, ana lyses, and critiques' , he argu es that politi cal economy rooted in
th e conce pt of class power as a tool of analysis offers a more central approach to the
study of communica tion.

Mosco 's approach reflects a Marxi an ana lysis into the polit ical economy of communi­
ca tion. ' ''' ith the fall of communism, one would think that a M arxi an persp ective wo uld
be obsolete by now. But it docs live on and from an alternative viewpoi nt, a Marxi st
vision of capitalism controlling the world may indeed have some justificat ions. Just
observe the widespread materialist messages in the print, broad cast and electronic
media-they project so mu ch commercialism and consumerism, parti cularly in the
adverti sem ents, th at reflect so mu ch capitalist represent ations of wha t people sho uld
desire and acquire creating the so-called 'false needs'.

Of course, this do cs not mean to say that everything that com es out from the media
now is garbage. For exa mple, recentl y a four-part television mini- series The Uncertain Ey e
consistently documented the conflict be tween tho se who wanted to usc the media to
inform and those who wanted to usc it to entertain with the latt er, more often than not ,
winning over the former. The fina l pa rt of the television series entitled 'The Medium is
the Market ' caps the message : that anything that rates goes into the 'boob tub e'.

The book thus offers a rich source of insights for stude nts and practition ers alike to
reflect as well as ac t on the evolving political eco nomy of communication in their own
terms. What Mosco offers is a guide to the man y debates and approaches to the field.
Admittedly , there is no single app roach to the study of communica tion, but a political
economic analysis, gro unded on realism and pow er as a unifying factor, provides a
well-rounded approach to the stud y of the continuing challenges in the field. Quoting
R aymond William s, 'What can be contributed is not resolution but perhaps, at times, j ust
that extra edge of consciousness' .

Altogether, M osco advo ca tes a holistic an d interd isciplin ary approach inte gratin g the
disciplines of sociology, po litical science and eco nomics, underscoring the imp ort an ce of
socie ty, sta te and eco nomy to better understand the political economy of communica tion.
M osco presents an excellent acco unt of the dynam ics within th e political economy of
communica tion and provides ample reference materials for furth er reading. A novice
may find the book 'heavy reading' and ind eed it is! Non etheless, Mosco steers the
discussion in such an orga nized and methodical manner with useful restateme nts of
the main points in eac h chapter. T o better apprec iate the book, on e mu st read, re-r ead ,
and rea d further to grapple with the intricac ies of such a multifaceted field.
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